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Action Planning Session

Free 30 minute consultation, 
followed by audit and action 
plan. For organisations 
reviewing their TikTok 
approach or broader social 
media content planning and 
strategy.
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01 Make it native 



Your audience isn't waiting for 
your post; you’re catching 
their attention



So if someone isn't waiting for your 
content, how do you get them to stop 
for it?



How much are you using AI tools? 

POLLPOLL
You're scrolling your For You page. 

What makes you stop?



On TikTok, something can entertain 
you because it's funny, but it can also 
entertain you because it's: fascinating, 
beautiful, surprising, useful, 
emotionally engaging…



Curiosity Awe Recognition

Useful Story Humour





https://docs.google.com/file/d/1uDABZ_Aq1m4eao0FHhECGIcDzZFcnKFt/preview


https://docs.google.com/file/d/1sBZmWOC_VQyFCZC28uYhnbz1WqwgxayE/preview


https://docs.google.com/file/d/18tG2SeWpeLOoS7J1fMdieorkuAaLgPFg/preview


Tips

Search for your sector and watch top-rated 
content. Get inspiration from user-created 
content, not just other organisations

Don’t ‘introduce’ the video, get straight into it
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02 Putting people front and centre 





Employee generated content (EGC) is content created 
and shared by employees that showcases their 
experiences, insights and perspectives…



EGC not only cost-effectively amplifies a company’s 
reach on social media, but it also delivers authenticity 
that goes beyond that of traditional influencer or 
brand-created content, fostering deeper connections 
with audiences. 

- Forbes 



https://docs.google.com/file/d/1Aov2g3tiRKgp26qYhCFryc1YqGK3qU_2/preview
https://docs.google.com/file/d/1uxI08AHzcPUlJ2AfVkJO9KKh6QHbnOv1/preview


https://docs.google.com/file/d/1sBIIlA02iIaQnCuplXdI0QjIkrSrbQKt/preview
https://docs.google.com/file/d/1L2p-wHLCTQ6k2oCWcBKq2wQqJBBoEYUg/preview


Tip

Look beyond your usual spokespeople. Find 
the people in your organisation who naturally 
suit TikTok and give them space to develop 
their own voice. 
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03 Experimenting with different content 
formats  





76% of users enjoy seeing a mix of 
images and videos on TikTok

- TikTok’s What’s Next Report 2025 













Tip

Before filming something new, ask whether 
the idea could work with content you already 
have – archive imagery, production 
photography or backstage shots. 
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04 Building audiences through content series









https://docs.google.com/file/d/1SduswDXOKegLSiLkeA_C40YQq6YggjbD/preview


Tip

Pick a recurring angle your 
organisation is uniquely placed to 
own
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05 Optimising content for search





46% of UK users have visited a local 
shop, restaurant or attraction they 
saw on the platform

- TikTok’s official Newsroom



https://docs.google.com/file/d/1kldM81vHUDAEE3Xub71K6fVMSMdmWerF/preview
https://docs.google.com/file/d/16_eaJ38cp3HWxLwbsxF1dc69R_TIf5SN/preview


https://docs.google.com/file/d/1ec7aurFa2jyZr8qbbrUUrKXJF0vGLgoK/preview


Tip

Type the start of a relevant phrase into 
TikTok search and use the suggested 
searches as content prompts.
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06 Blending organic and paid content 





Spark Ads





https://docs.google.com/file/d/1gVQd-dygC1axt84L_bRWcCtr11MAL7bG/preview
https://docs.google.com/file/d/1letWQgmNru86oCFnhtVvmr4k-te0oZaM/preview


Tips

Use organic-feeling content for ads

Connect with creators to build trust

Use TikTok’s Ad Library for inspiration
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07 Building trust through creator partnerships 





https://docs.google.com/file/d/1s-jbZWVlXUEfsyD6uSOf4p816ODKV4_Q/preview
https://docs.google.com/file/d/1OfHkcfamuFJiQlcz-hEPVbwTCHtftrOT/preview


https://docs.google.com/file/d/1hasi2Elm8KbsVI2vJJSthmkae_3V2zqF/preview
https://docs.google.com/file/d/1RwyDlR6Aj7HMnvuPdibAd2bkMVQMfD3M/preview


Tip

If you've chosen a creator for their style, don't brief that style 
out of them.



Final takeaways

Don’t be 
afraid to 
experiment 
with tone and 
style

To do on well 
on the app, 
you have to 
be on the 
app: take in 
what’s doing 
well

Find those 
repeatable 
formats and 
hooks

Explore 
collaborations 
and 
partnerships, 
both organic 
and paid





In-person event

How are today’s audiences 
discovering arts and culture?
Wednesday 14th October



Action Planning Session

TikTok focus

Book via the link in the chat
Dates through September





Webinars

Ethical and sustainable marketing with AI
September

Engaging younger audiences on social 
media 
October 

How to improve your website user 
experience 
November

Marketing tips

Industry insights

Case studies

HDK updates

Newsletter

hello@wearehdk.com 

mailto:hello@wearehdk.com


Thank you

wearehdk.com

hello@wearehdk.com
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