
Are you telling a 
compelling story 
online?

We are

https://wearehdk.com


We help people doing 
great things in the arts 
build lifelong audiences 
online.

Reach new audiences
You’re doing brilliant things in the performing arts. 
You’re inventive, you’re creative and people love what 
you do. But how well do you stand out online?

For over 15 years, we’ve helped arts organisations 
across the UK, Europe and the US showcase their 
work online, engage with people and build lifelong 
audiences.

Let us do the same for you with attention-grabbing 
web sites and stand-out social media campaigns. 
Think of us as your digital storytelling wizards. (East 
London chapter. Magical staffs optional.)

“I’ve never heard the phrase ‘It’s not possible’ from HdK.”  
Dafni Kontodima, Theatre Royal Windsor



Dedicated to digital arts marketing
Our team of digital specialists – including web 
designers, social media managers, programmers, 
animators and film-makers – bring together many 
years of arts marketing experience. 

Get in touch if you’d like us to work magic on your:

• Website

• E-marketing

• Video content

• Social media campaign

• Digital advertising

• Branding

• Design.

Let’s engage people and grow your audience. It’s time 
to share your story with the world.



Websites that deliver
Website design and development is at the heart of 
our digital offering. We design and build bespoke, 
WordPress-powered websites that are easy to 
update, responsive and mobile-friendly. 

We can:

• Help you sell tickets and merchandise directly from 
your website. 

• Design and develop eye-catching email and ad 
campaigns. 

• Track visitors to your website and use the latest 
retargeting software to reach potential customers. 

If you’re not sure exactly what kind of website you 
need or want, let’s have a chat. The tea and biscuits 
are on us. 

“We were very impressed with the responsiveness of the 
team, the promptness of project completion and attention to 
detail in delivering a website that works well and reflects our 
visual identity.” Errol Francis, Culture&



Specialists in social media
Your potential customers are on social media, so 
you need to be there too. Otherwise, you’ll miss out 
on valuable engagement and sales opportunities. 
According to a recent Forbes report, 78% of 
consumers say that brands’ social media posts impact 
their purchases.

When it comes to social media, we’re digital natives, 
so we can guide you on the best ways to engage your 
current and future audiences. 

Hit refresh and let us help you with everything from 
social media training, strategy, profile optimisation 
and account management, to advertising and finding 
new audiences. 

Our targeted social media campaign grew Dance 
Consortium’s Facebook, Instagram, Twitter and YouTube 
followers from zero to 18.8k.



Irresistible videos
Bite-size video promos and previews are a great way 
to engage with people online. Research by Insivia 
shows that viewers retain 95% of a message when 
they watch a video, compared to just 10% when 
reading text. What’s more, video content significantly 
improves the open rate on email newsletters and 
helps drives traffic to web sites.

We’ve been producing video content for years and 
are experts in filming performance footage, as well as 
creating audience review films and artist interviews. 
This type of content creates compelling trailers that 
help to sell out shows. Most recently, we’ve live-
streamed events direct from stage and behind the 
scenes, generating additional reach for our clients’ 
marketing campaigns.

Get in touch to find out how your organisation could 
use video as part of your marketing mix.

» Read more on wearehdk.com/creative-video-content

https://wearehdk.com/creative-video-content


Targeting different audiences and 
demographics
Dance Consortium asked us to create a marketing 
campaign for the first UK tour of Dada Masilo’s ‘Giselle’. 
The aim was to introduce the company to new audiences 
while appealing to different demographics.

We brought the campaign to life by filming videos of the 
production on location in Johannesburg, and incorporating 
them into a strategy that involved social media, email 
marketing and online advertising.

The production reinvented a classic; we gave a new twist 
to online promotions.

5x more clicks on Facebook and Google ads than the previous tour 
500k + views on social media assets for the campaign we created

Case study – Dance Consortium

» Read more on wearehdk.com/dadamasilo

https://wearehdk.com/dadamasilo


Eye-catching microsites
Our microsites may be small, but they’re fierce. We 
lavish just as much love and care on them as we 
do on larger websites. For example, we pay great 
attention to tracking, because microsites are the 
perfect honey pot for building your audience and 
making the best use of retargeting.

We’ve built microsites for West End shows, and UK 
and international tours. Last year, we created one for 
the new production of ‘Sister Act’ as well as for Rob 
Brydon’s ‘Songs and Stories’ show.  We also hooked 
that website up to a ticketing platform, so people 
could buy tickets directly from the site. 

50,000 visitors to our Sister Act microsite within  
a week of launching

Case study – microsites

» Read more on wearehdk.com/projects

https://wearehdk.com/projects


Engaging new audiences for Wasteland
In 2019, the Gary Clarke Company asked us to create 
an integrated marketing campaign for Wasteland, its 
new socio-political dance theatre show. Our brief was 
to engage a variety of audiences, including people not 
involved in the arts. 

We achieved exceptional results by using different 
types of media to appeal to potential audience 
members, with a strategy that evoked nostalgia by 
drawing on 1990s rave culture. We also created 
content that worked across social media and 
advertising, bearing in mind the target demographics 
of each channel.

Social media uptick
Our social media campaign and advertising for Wasteland 
increased follower numbers by: 
216% on Instagram 
24% on Twitter  
13% on Facebook.

Case study – Wasteland

» Read more on wearehdk.com/wasteland

https://wearehdk.com/wasteland


We’d love to help you reach new 
audiences, so do drop us a line. 

hello@wearehdk.com

0207 012 1720 

HdK Associates, Unit G3  
128 Hoxton Street 
London N1 6SH

wearehdk.com 

Get in touch
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